In the business world, cloud computing (CC) technologies are emerging computing platforms used to improve the deployment of ICT services with the aim of improving performance and competitive advantage. However, enough attention has not been given to the factors that influence the continuous use behavior of organizations towards CC services. Hence, this study aims to develop a reliable and valid questionnaire for the determination of the continuous use behavior of SMEs towards CC services. The questionnaire used in this study passed through three basic steps in accordance to the established scale development guidelines provided by Moore and Benbasat [1]. The questionnaire included three main sections with 87 questions. The questionnaire serves as a tool that will help SMEs and CC service providers to plan their strategies for providing a supportive sustained use of CC services in Malaysia.
INTRODUCTION
The combination of IT with tangible and/or intangible resources in turbulent environments can serve as a reliable tool for organizational performance enhancement and attainment of competitive advantage [2] . Cloud computing has emerged as a technological trend for the modification of IT use in a competitive manner. Resources in cloud computing, are hosted in distributed and visualized environments and are accessible on an on-demand basis via web-based technologies; combining Internet connectivity and pay per use systems in a new business model for IT provisioning [3] .
Currently, there is no universal or standard definition of cloud computing [4; 5] , but for this work, the definition provided by the National Institute of Standards and Technology (NIST) [6] was adopted, where cloud computing was defined as "a model for enabling a convenient, on-demand, and ubiquitous network access to a set of configurable computing resources such as storage, applications, and services which can be easily provisioned and released with little management effort or service provider interaction". Both individuals and organizations can be served via cloud computing services [7] . Organizations benefit more from cloud computing due to the cost savings associated with tools acquisition [8] . Providers of cloud services can lease their computing services to organizations based on demands [9] . Thus, organizations can outsource their IT resources or in other words, can pay for dynamically accessing their resources outside their premises. This can lead to cost reduction solutions such as not paying for electricity or for staff maintenance of IT resources [10] . Some of the cloud computing providers who can rent their services to firms and organizations are Microsoft Azure, Amazon Web Services, Google Cloud Platform, Verizon Cloud, and IBM Cloud. As one of the latest technologies, cloud computing allows competition between small and medium scale enterprises (SMEs), enabling them to offer their services through ways that facilitate service delivery, minimizes costs, and ultimately enhance profitability [7] . The SMEs seeks for new ways that will improve their technology infrastructure in order to sustain the intensity of their competitiveness [11] .
SMEs are still hesitant to accept and adopt new technologies in their activities [12] . This reluctance is mainly because SMEs are faced with limited resources compared to large organizations. Perhaps, it is wise to assume that the required resources and frameworks needed for IT adoption among the large firms cannot be generalized to SMEs. In addition to resource limitation, the adoption of IT in SMEs is influenced by the organizational structure, staff competencies, and organizational culture. Therefore, the low acceptance of new technologies has been a hindrance to continuous use of these technologies [12; 13] .
Several studies have been performed on the factors that affect technology initiatives acceptance and adoption including cloud computing services; similarly, numerous models have been developed but there is still a lack of studies on the factors that affect the continued use of these technologies, especially in the organization level [12; 14-17] where the low level of technologies acceptance and adoption has been reported to hinder its continuous use in organizations [12; 13] . Up to the best of researchers' knowledge, there is no existing model that addressed the factors affecting the continuous use of cloud computing on the organizational level, especially in the SMEs context. Another issue that needs to be addressed is the cognitive beliefs of IT users (e.g. cloud computing) after the initial usage of the service [15] . This issue influenced the subsequent institutional decisions on the continuous use of cloud computing services. Despite the existence of few IS continuance models and their usage for IS systems, there is still no specific continuance model that emphasized the sustained organizational use of cloud computing services, especially in SMEs [15] . Hence, this study intends to develop a reliable and valid questionnaire for determining the continuance use of cloud computing services by the SMEs. Accordingly, this study covered the 14 factors that affect the continuous use of cloud computing services which have been previously studied [18] and validated by experts [19] . The development of the research questionnaires and the survey data analysis directly determines the way of developing a measurement model. In fact, the foundation for questionnaire development and analysis are based on how the indicators are selected. During the development of a measurement model, there are two different measurement specifications that must be considered by the researcher: reflective and formative measurement models. In this study, all the constructs are considered as reflective measurements. The questionnaire used in this study was developed based on the recommendation by Moore and Benbasat [1]. This paper is organized into 4 major sections; the first section provides the introduction while the second section provides information on the process of the questionnaire development. The design of the questionnaire was introduced in section three while the last section presents the conclusion and future directions.
QUESTIONNAIRE DEVELOPMENT PROCESS 2.1 First Step: Items Creation
This stage involved the generation of the items for measuring each construct from the existing instruments which can provide a similar measure of the respective items. In this stage, the major aim is to ensure content validity through the selection of the appropriate construct items. Developing constructs' definitions is a vital step before the items' creation. The 15 constructs used in this study were identified from previous studies on cloud computing adoption, technology adoption theories (Diffusion of Innovation Theory and TOE framework) and IS continuous use theory (ECM). This research also accounted for the SMEs which is the major context of the work. A comprehensive review of the existing literature was performed to generate the list of the initial items for each construct. To measure the dimension of each construct, the generated items were organized into groups. The created instrument items were built based on the recommended 5-point Likert scales when performing self-administered surveys. This approach has been widely deployed in the IS context [20] . For a group of items to measure a construct, they must congregate with each other while the constructs' items must be different from the items of the other constructs. Table 1 showed the constructs' operational definitions, their items numbers, and the corresponding sources of each construct used in this research. The perception of SMEs satisfaction and opinions of CCS.
[14]
Organization Performance (OP)
The impacts of the CCS on the financial and non-financial performance of SMEs.
[29]

Second Step: Questionnaire Reviewing Process
The second stage of the study involved the questionnaire reviewing process which was conducted to ensures content validity (a process of ensuring that the questionnaire items perfectly represent their constructors and comprehensively cover every aspects of the construct) [1]. Content validity is ensured by a careful identification of the items from the existing literature and expert opinion [1] . The opinions of five academics and practitioners were sorted in this study based on their view before proceeding to the pilot and actual studies. The selection of the five experts was based on their experience in IS adoption; they are professors in the field of IS. Based on the recommendations of three experts for evaluation, the selection of 5 experts in this study for evaluation is considered appropriate [30; 31] . For the participants, they were instructed to carefully read the construct and evaluate the relevancy of each of the 76 items using the following scale: 4 = very relevant, 3 = needs minor revision, 2 = needs some revision and 1 = not relevant (refer to Table 2 ). It took one month to gather the experts' reports and present their content validity modification. 
Total 90%
very relevant e (4) needs minor revision (3) needs some revision (2) not relevant (1) The results presented in Table 2 collectively showed that the questionnaire from the consensus opinion of the selected experts was 90% and this presented an almost perfect agreement between the five experts for relevancy between constructs and items; as such, there is no need to delete or introduce new items [32] . Furthermore, the experts suggested a revisions of the questionnaire in terms of the clarity and wording of some questions. Based on the discussions with the experts, the wording of some items was amended but no item was either added or removed. However, a revision of some items was performed to improve simplicity. Finally, the experts' recommendations were applied, and the revised questionnaire was set for the next stage of the study.
Third Step: Questionnaire Testing
The final stage of the study involved the testing of the developed questionnaire; the questionnaire was tested via a pilot study before its final distribution to the participants. This is an important step as it helps to identify the likely weakness of the design; it also helps to validate the design. The developed questionnaire will be tested in this stage with a small number of participants prior to its distribution to the targeted number of participants. In any research, pilot testing is an important aspect which must be conducted before the main study. During a pilot study, the weaknesses in the instrument design can be identified and validated. Pilot study is a preliminary study that aims to evaluate the possible effects or implication of some study parameters of the research; it is conducted with the aim of trying to predict an appropriate sample size and to improve the design of the study before proceeding to the full-scale project. Different researchers have suggested different ranges of pilot group sizes; Isaac and Michael [33] and Hill [34] suggested that, about 10-30 respondents as the sample size in survey research, while De Vaus [31] suggested about 75-100 respondents before a questionnaire can be validated since more respondents guarantees a better analysis.
In this work, the pilot study was conducted using 85 SMEs in Kuantan city who were contacted and handed over the developed questionnaires after explaining the subject and objectives of the research. Then, based on purposive sampling, the participants were purposively asked if they have had any experience in using cloud computing services in their SMEs. Those who responded positively were handed over the questionnaire to ensure the collection of valid data from valid respondents. To ensure a perfect understanding of the questions by the respondents, the researcher tried to guide the respondents step by step during the filling out of the responses. In so doing, the research areas that needed to be clarified were addressed in terms of the wording to prevent content misunderstanding.
QUESTIONNAIRE DESIGN
The questionnaire was designed based on the objectives of the research and on the type of information expected from the respondents. A properly designed questionnaire can guarantee the collection of the same type of information from a large number of participants in the same manner and also allows for its systematic analysis. In this study, the developed questionnaire consists of three main parts that measured the continuous use behavior of CC services by the selected SMEs. The first part of the questionnaire served as the cover letter and consent form; it also provided the researchers' background information. This part also provided a definition of CC services to help the participants in getting a perfect understanding of the study. The contact information of the researcher and his supervision team was also provided in this part to help the participants channel their concerns about the questionnaire. The respondents' demographic information and their organizations formed the second part of the questionnaire. Five questions about the respondents' information (gender, age group, education qualification, current position and experience) and six questions about the organization's information (sector, annual revenue, no of full-time employee, establishment year, cloud computing usage, and the type of payment option chosen to adopt CC services) were drafted in this part. The different factors that influence the continuous use behavior of SMEs towards CC services were detailed in the third part. In this part of the questionnaire, there are 76 questions, with each question reflecting a measurement construct under the corresponding dimension. The items that addressed the scales of the constructs in the model were based on a 5-point Likert scale, where 1 indicated strongly disagree and 5 indicated strongly agree.
CONCLUSION AND FUTURE WORK
Several studies have been conducted over the years on the examination of CC services acceptance and adoption in organizations; however, few studies have investigated the effect of the continuous use behavior of CC services in the SMEs. This study, therefore, fills the gap by developing a reliable and valid questionnaire that will adequately measure the continuous use behavior of CC services by the SMEs. The questionnaire used in this study was developed through a systematic three-step process following the guidelines provided by Moore and Benbasat [1]. The three steps included items' creation, questionnaire reviewing, and questionnaire testing stages. A comprehensive literature review process was performed to generate the list of initial items for each construct. To test the validity of the designed questionnaire, the opinion of five experts was sorted based on their view before proceeding to the pilot and actual studies.
The developed questionnaire served as a guide to SMEs in understanding the need for a continuous use of CC services to ensure performance maximization and gaining a competitive advantage. The questionnaire also serves as an instrument that will help the SMEs and CC service providers to strategize and provide supportive sustained use of CC services in Malaysia. In the next phase of the study, experts evaluated the questionnaire through a pre-test to ensure its validity. After the experts' pre-test, a pilot study was conducted prior to the distribution of the questionnaire for the actual study. The questionnaire passed through several evaluation stages to ensure that the items and constructs cover the content they are meant to measure. The experts-based analysis contributed to the existing knowledge in term of evaluating the factors that affect the continuous use behavior of CC services by SMEs.
ACKNOWLEDGMENTS
The authors would like to thank Universiti Malaysia Pahang for supporting and funding this research under the Grant-RDU180310.
REFERENCES
[1] Moore, G.C. and Benbasat, I., 1991. Development of an instrument to measure the perceptions of adopting an information technology innovation. Information Systems Research 2, 3, 192-222.
[2] Pinho, C.S.B. and Ferreira, J.J., 2017. Impact of Information Technologies, Corporate Entrepreneurship and Innovation on the Organizational Performance: A Literature Review.
